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China Resources Sanjiu Medical & Pharmaceutical Co., Ltd.

General Provisions

1. To further standardize the marketing activities of China Resources Sanjiu
Medical & Pharmaceutical Co., Ltd. (hereinafter referred to as "CR Sanjiu", "the
Company" or "we"), ensure that the Company strictly abides by relevant laws,
regulations and business ethics in marketing activities such as product promotion,
service publicity and stakeholder communication, and demonstrate the Company's
social responsibility values, this Policy is formulated.

2. For the purpose of this Policy, "responsible marketing™ refers to the operation and
practice of the Company and its employees in the process of business promotion,
product promotion, exhibitions, sales, customer service, customer relationship
maintenance, after-sales service and other business activities, which comply with
laws, regulations, rules and other normative documents, industry standards, the
Company's various rules and regulations, as well as universally recognized
professional ethics and codes of conduct in the industry.

3. This Policy applies to all employees of the Company, including but not limited to
full-time employees, part-time employees, outsourced employees and temporary

employees.

Principles of Responsible Marketing

4. Responsible marketing shall comply with the requirements of industry laws and
regulations and the Company's development philosophy. Adhering to the mission of
"Caring for Public Health and Creating a Better Life ", the Company provides "Safe,
High-quality, High-efficiency and Environmentally Friendly " medical products and
services for the public, and continuously creates high value for customers, the country

and society.

Accurate Disclosure of Product and Service Information



5. Product and service information shall be accurately disclosed in accordance with
the requirements of applicable laws, regulations, regulatory provisions, industry
standards and guidelines in all locations of operation, including:

5.1 Conduct communication that is lawful, honest, accurate, and based on scientific
facts. Marketing activities must not contain exaggerated, deceptive, or false content.
When we promote our pharmaceutical products, the information conveyed to our
customers must be accurate, truthful and consistent with the product label (where
applicable).

5.2 All marketing activities shall undergo internal review to ensure accuracy and
compliance.

5.3 Prohibit the misrepresentation of products, services or prices; and making false or

misleading statements about products, services, performance or track records.

Cooperation and Communication

6. The Company has established sound internal policies and guidelines to ensure
that the interactions with Healthcare Professionals (HCPs) are ethical, compliant and
transparent. Employees shall not deceive or mislead HCPs by making false or
misleading promotion about product functions, quality, sales volume, etc. The
interaction with HCPs shall be appropriate and reasonable, and special approval

requests exceeding standards shall have business necessity.

Privacy Protection
7. Fully respect and protect the privacy and data of customers or consumers; shall

not disclose customers' privacy without their knowledge and consent.

Environmental Protection and Social Responsibility
8. The Company shall actively promote environmental protection, fulfill corporate
social responsibility, and take the initiative to integrate the concept of environmental,

social and sustainable development into all business links. Make every effort to



provide customers with products and services that possess both social value and
environmentally friendly attributes, including but not limited to:

8.1 Reduce the waste of packaging materials and provide recycling and disposal
services where appropriate.

8.2 Prioritize materials that contribute to sustainable development.

8.3 Provide high-quality products with longer service life at affordable prices.

Employee Training

9. The Company regularly conducts relevant training on responsible marketing for
all employees to ensure they understand, master and abide by relevant principles and
provisions. In addition, the Company organizes business-related responsible
marketing training specifically for market-facing employees. All employees are
obligated to participate in the training to understand, master and comply with all

provisions of this Policy.

Violation Reporting Channels

10. The Company has established and improved a whistle-blower protection system,
ensuring unimpeded reporting channels while effectively safeguarding
whistleblowers' rights and interests from infringement.

Complaint Email: CR999-SJB-TS@999.com.cn

Supplementary Provisions
11. For matters not covered herein, or in case of any inconsistency with relevant
laws, regulations and normative documents, such laws, regulations and normative

documents shall prevail.



